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Syllabus

Knight School of Communication
Master of Arts in Communication

COM 613 Constructing Messages & Audiences

Credits: 3

Instructor: John A. McArthur, Ph.D. 
Email: mcarthurj@queens.edu

Mobile O�ce Telephone: 704-870-7397

Twitter: JAMcArthur 
Skype: JAMcArthur 
Website: http://JAMcArthur.com

Important Dates

Classes begin Aug 28
Labor Day Holiday Sep 4
Last Day to ADD/DROP a class Sep 5
Last day to WITHDRAW Sep 22
Classes End Oct 20
Exam period Oct 16-20

http://jamcarthur.com/


Course Description
This course explores ways by which we construct and disseminate messages to a variety of
audiences for a variety of purposes, including to lead, motivate, persuade, inform and advocate.
Whether targeting consumers, employees, media professionals, investors, friends, family, or like-
minded individuals, students will learn effective tools for creating messages that advance goals,
and build and engage community. Students will explore how best to analyze audiences, craft
messages, design information, choose among communication media, shape user experience,
and evaluate success. The course gives special attention to how digital technology impacts
effective communication including how to best consume, �lter, create, and critically analyze
messages. Students also explore the implications of evolving communication channels on
society, especially with regard to opportunities for conversation, engagement, advocacy, and
experimentation.



Required Text and Materials
Textbook/Readings
Ihlen, O., van Ruler, B., & Fredriksson, M. (2009). Public Relations and Social Theory: Key �gures
and concepts. New York: Routledge. 
ISBN-10: 0415997860 
ISBN-13: 978-0415997867

McArthur, J.A. (2014). Planning Strategic Communication: A workbook for applying social theory
to professional practice.  
ISBN-10: 1497329396 
ISBN-13: 978-1497329393

Additional readings and links to readings are posted on our course site in the weekly content.

Book Review List
Prior to the start of this course, you received a list from which to choose a book to read and
review. For your convenience, this list is also provided under the "Getting Started" section of the
main course page. Choose one book from the list.

Blog
Each student is required to post some assignments on a personal blog. Please incorporate these
on your MA COMM blog (WordPress) that you created in COMM 601 and continued in COMM
610. You may want to upload them onto a tab entitled "COMM 613."

Software/Applications
MS O�ce: Word and PowerPoint 
WordPress 
Soundcloud



Course Objectives
The speci�c objectives of this course are to:

1. Consider critically the �eld of strategic communication.
2. Understand and thoughtfully discuss the domains of strategic communication in various

contexts.
3. Evaluate, address, and explain the concepts of strategic communication.
4. Identify and raise issues related to successful communication practices.
5. Develop and ask theoretically-based questions surrounding the practice of strategic

communication.
6. Produce a strategic communication plan.



Course Requirements
Readings - Each week there will be textbook and/or article readings required. 

Discussions - Each week, you will actively participate in an assigned discussion in the weekly
discussions. Discussions in the forum are designed to provide students with an opportunity to
explore course concepts with greater depth and apply course material to their personal and
professional lives.

Strategic Communication Plan - For this assignment, you will author a strategic
communication plan that addresses a particular organization and its needs. The strategic
communication plan involves an analysis of the organization as well as recommendations for
its communication endeavors. The goal of this assignment is to learn appropriate format and
criteria for successful strategic communication plans. Details are provided in the "Major
Assignments" section of the course main page. The plan is due in Week 8.

Book Review - Prior to the start of this course, you received a list from which to choose a
book to read and review. This is list is also provided in the "Getting Started" section of the
course main page. Details are provided in the "Major Assignments" section of the course main
page. The review is due in Week 2.

You may respond to this review in one of two ways:

1. Write a well-articulated book review in a "critic's style" like you might read in a high-
quality newspaper or newsmagazine.

2. Create a "Roger Ebert Style" Video review of the book you read. In 4-7 well-edited, well-
scripted minutes, give your feedback.

Your review should be posted to your WordPress blog.

Presentations - You will develop two formal presentations: Oral Presentation: Applying
Theory to Practice (due Week 4), Digital Presentation: Applying Theory to Practice (due
Week 6). Both presentations will ask you to apply the theories discussed in class to your
own communication scenarios. In addition, the presentations will allow you to develop
skills in media production and re�ect on your work. The outcomes for these speeches are
to consider the audience characteristics, plan a message, and evaluate the success of
that message. Further details for each presentation are provided in the weekly content.



Program Requirements
Discussion Participation
Discussions will take place in discussions forums each week.

All posts - whether initial posts or responses to classmates' posts - should be substantive and
demonstrate an understanding of the class reading and discussion. The posts also must
demonstrate some analysis and critical thinking skills.

Though courses may have additional discussion requirements provided for students each week,
student postings are expected to meet the following criteria. They should

1. Employ speci�c course material from the respective week to illuminate the topic and/or
support your argument.

2. Provide relevant and practical examples to support your ideas.
3. End with a question to classmates.

Unless otherwise noted, initial discussion forum postings are due on Wednesday of the week by
11:55pm Eastern time. Discussions will conclude on Sunday at 11:55 pm Eastern time, with the
exception of Week 8 which ends on Friday at 11:55 p.m. Eastern time.

Written Assignments
Format and submit assignments according to the guidelines on this syllabus and on the
assignment description.

Assignments should be uploaded into the appropriate drop boxes or other designated location by
the due dates provided in the assignment instructions. Due dates are also available on the course
calendar.

Unless otherwise speci�ed, submit any written assignments as MS Word documents (not a PDF)
with your �rst and last name listed at the beginning of the title of the document. The instructor
will assess your assignment according to a rubric, but he/she also may directly embed
comments in the assignment itself and return it to you via the course web site or email.

Assignments not turned in on time will receive a full grade deduction. For each calendar day
beyond the assigned due date, a full grade will be deducted. Late work will not be accepted after
one week passed the due date (and will earn a grade of zero) unless an extension is granted from
a documented medical situation.

Writing
As students in a graduate program, your writing should be clear, coherent, professional, and error
free. Points will be deducted for spelling, grammar, and syntax errors, as well as lack of clarity.

Unless otherwise speci�ed, all written assignments (including blog posts) should include:

An introduction (contextualization, main thesis/argument, and preview)
Supporting paragraphs (each beginning with a topic sentence and followed by supporting
examples and/or explanation)
A conclusion that articulates the implications of your �ndings/argument (Why are your
thoughts or these concepts important?)

Follow APA style format, particularly for in-text citations, references, headings, and page setup
(when applicable). For example, assignments should be typed in 12-point font size, Times New
Roman, double-spaced, with one-inch margins.



The Queens Center for Student Success can answer your questions or provide you with
resources (704.688.2849; http://www.queens.edu/Academics-and-Schools/Student-
Success/The-Center-for-Student-Success.html).

http://www.queens.edu/Academics-and-Schools/Student-Success/The-Center-for-Student-Success.html


Assessments
Following is an overview of course assignments and their weight in calculating the �nal course
grade. When viewing your grades as you progress through the course, the point values are
accurate based on the assignments that have been graded. The percentage displayed is only
accurate at the end of the course when all assignments have been graded.

Assignments PointsPercentage

Discussions (8 graded @ 20 points each)

3 Additional Discussions are ungraded

160 30

Book Review 30 10

Presentation (oral) 40 15

Presentation (digital) 40 15

Strategic Communication Plan 50 30

Total 320 100%

Students must complete all assignments to pass the course.



Grading System
GRADE INTERPRETATION TABLE

Written assignments will receive letter grades that will be converted to a numerical score that
corresponds to the point weight given to the assignment. Written assignments may receive
plus/minus scores that will shift the numerical weight.

Below are guidelines for assigning grades to written work, including an example of how the
assignment would be converted to a numerical score based on percentage.

Assignment Grading System

Grade Assessment Numerical
Weight

A+ Excellent. Superior work. Creative. 100

A 95

A- 92

B+ Satisfactory. Good work. Writing could improve in one of these areas:
argument, organization, or grammar/punctuation.

88

B 85

B- 82

C+ Passing but marginal. Writing could improve in two of these areas:
argument, organization, or grammar/punctuation.

78

C 75

C- 72

D+ Substandard work. Writing needs improvement in several areas, including
argument, organization, and grammar/punctuation.

68

D 65

D- 62

F
Failure - Student failed to demonstrate an adequate understanding of
course concepts. Unacceptable level of skill or commitment. 50

  Work not submitted by deadline. 0



Institutional Policies
Grading
Graduate programs at Queens University of Charlotte assign these whole letter grades. Please
review the current Queens University of Charlotte Academic Catalog for information on
University-wide Grading policies.  http://www.queens.edu/Registrars-O�ce.html

Grade Quality Points Interpretation

A 4.000 Excellent

B 3.000 Satisfactory

C 2.000 Poor

F 0.000 Failing

P 0.000 Passing

Con�dentiality
Con�dentiality on all papers and projects will be honored. The names of people or organizations
may be changed for your coursework. Please ask your instructor if you have any questions or
con�dentiality concerns.

Honor Code & Plagiarism
The Honor Code, which permeates all phases of university life, is based on three fundamental
principles. It assumes that Queens students: a) are truthful at all times, b) respect the property of
others, and c) are honest in tests, examinations, term papers, and all other academic
assignments. Please contact the Instructor if you believe a violation of the Honor Code has
occurred. It is a violation of the Honor Code for a student to be untruthful concerning the reason
for a class absence. See The Honor Code Book for more information on the process in the event
of a suspected violation.

The Honor Code is binding on all members of the Queens University of Charlotte community and
applies to all phases of life at the University. The student's signature on the application for
admission to the University indicates understanding and acceptance of the Honor Code.

Honor Code: As a member of the Queens community, I will endeavor to create a spirit of integrity
and honor for its own sake at Queens University of Charlotte.

Academic Pledge: I pledge truthfulness and honesty in the performance of all academic work.

Community Pledge: I pledge to be truthful at all times, to treat others with respect, to respect the
property of others, and to adhere to University policies. Accepting both the privileges and
responsibilities of living by this code of honor, I resolve to uphold this code and not to tolerate any
violations of its spirit or principles.

Plagiarism is representing another's words or thoughts as one's own, and it is a clear violation of
Queens' Honor Code. It can take many forms, including word-for-word plagiarism or paraphrasing
without providing proper citation of source. To learn more, visit the Queens Center for Student
Success website at http://www.queens.edu/Academics-and-Schools/Student-Success/The-

http://www.queens.edu/Registrars-Office.html
http://www.queens.edu/About-Queens/Get-to-Know-Queens/Honor-Code.html
http://www.queens.edu/Academics-and-Schools/Student-Success/The-Center-for-Student-Success.html


Center-for-Student-Success.html 
or the following website: http://www.plagiarism.org/. Please contact your instructor if you have
any questions or believe a violation of the Honor Code has occurred.

Institutional Review Board
Students must gain approval from the Queens University of Charlotte IRB in advance for any
research that directly involves human subjects. Research review regulations are a federally
mandated process that seeks to protect human subjects from physical or emotional harm, as
well as deceptive or exploitative research. IRB regulations at academic institutions also help
protect researchers and their institutions from legal and reputational risks. Retroactive approvals
are not possible. For more information and the necessary forms, visit MyQueens and see shared
documents (left side bar).

Intellectual Property Policy
Queens' Intellectual Property Policy applies to Queens's faculty, staff and students. The policy is
available at the following link: http://www.queens.edu/News-and-Information/Policies-and-
Procedures/Copyright-and-Intellectual-Property.html

Disability Accommodations
Queens University of Charlotte is committed to making reasonable accommodations to assist
students with learning health and sensory disabilities. If you have a disability that may impact
your performance, attendance, or grades in this course and require accommodations, please
contact the o�ce of Student Disability Services (SDS). The steps for receiving accommodations
are located on the SDS web site and must be completed before a letter of accommodation can
be written. Accommodations cannot be provided retroactively.  Karen Franklin, is the director of
SDS and is happy to talk to you about receiving accommodations. She can be contacted by
phone at 704-337-2508 or by email at franklink@queens.edu.

QAlert
QAlert is the emergency noti�cation system that we use to notify the campus community of an
emergency, inclement weather or class cancellations. It sends messages about the status of a
given situation, as well as other details the campus needs to know.  Students, faculty and staff
are automatically registered for QAlert through the university's enterprise resource management
system.  To review and/or update your contact information--including your cell phone number for
text messages--please log on to http://myaccount.queens.edu. Look for the "Update Your
Contact Information” link in the center of the page.

http://www.queens.edu/Academics-and-Schools/Student-Success/The-Center-for-Student-Success.html
http://www.plagiarism.org/
http://portal.queens.edu/Pages/Default.aspx
http://www.queens.edu/News-and-Information/Policies-and-Procedures/Copyright-and-Intellectual-Property.html
http://www.queens.edu/Life-on-Campus/Student-Disability-Services/Requesting-Accommodations.html
mailto:franklink@queens.edu
http://myaccount.queens.edu/


Course Schedule
Please review the Course Calendar in your online course for all assignment due dates.

Week Module Assignments

Week
1

Describing Messages
& Audiences

Public Relations & Social Theory: Chapter 1
Planning Strategic Communication: “Introduction” and “Planning
Strategic Communication: A Flexible Template”

Other Readings and Resources 

Update WordPress blog "About" page

Book Review - Due Week 2

Strategic Communication Plan - Due Week 8

Discussion Forum

Week
2

Building Capital Public Relations & Social Theory: Chapter 4 "On Bordieu" and
Chapter 12 "On Putnam" 
Planning Strategic Communication: “Applying Bourdieu ” and
“Applying Putnam” 
Public Relations & Social Theory: Chapter 11 "On Mayhew" 

Book Review - Due on Sunday

Discussion Forum

Week
3

Orienting Our
Structures & Spheres

Public Relations & Social Theory: Chapter 6 "On Giddens" and
Chapter 8 "On Habermas"
Planning Strategic Communication: “Applying Giddens ” and
“Applying Habermas” 

Oral Presentation: Applying Theory to Practice - Due Week 4

Discussion Forum

Week
4

Investigating Power
and Discourse

Public Relations & Social Theory: Chapter 3 "On Berger" and Chapter
5 "On Foucault" 
Planning Strategic Communication: “Applying Berger ” and “Applying
Foucault” 

Oral Presentation: Applying Theory to Practice - Due on Sunday

Discussion Forum

Week
5

Developing Image Public Relations & Social Theory: Chapter 7 “On Goffman” and
Chapter 15 “On Weber” 
Planning Strategic Communication: “Applying Goffman ” and
“Applying Weber” 

Digital Presentation: Applying Theory to Practice - Due Week 6

Discussion Forum



Week
6

Contemplating
Multiple Audiences

Public Relations & Social Theory: Chapter 13 "On Feminist Theory"
and Chapter 14 "On Spivak" 

Digital Presentation: Applying Theory to Practice - Due on Sunday

Discussion Forum

Week
7

Designing for User-
Experience

Readings and Resources

Discussion Forum

Week
8

Digitizing Audiences
& Messages

Readings and Resources

Strategic Communication Plan - Due on Friday

Discussion Forum


